mediaWise
Media Monitoring and Analysis Tools —;
Media Intelligence Is Just a Keystroke Away

mediaWise — Because Headlines Impact Bottom Lines

Right now, a journalist is writing a story about you, your company or your industry. What that story — and

hundreds like it — says will have a profound impact on how your company is perceived.

Monitoring and analysing media coverage is an important first step to make sure you communicate the right
messages at the right time. And, sharing timely media coverage with the right people in your organization

provides market intelligence for competitive advantage.

You need the Media Intelligence to understand what your potential and current customers and competitors

are reading about you.

mediaWise puts customized media monitoring and analysis tools at your fingertips. You can track media
content in virtually real time, as soon as it is received from the publications, and present the information using

a wide range of reporting and distribution functions.

mediaWise offers public relations firms the most comprehensive, effective monitoring and analysis services

available. Subscribers can:

Systematically track information on multiple clients, market trends and issues

- Access media data to help clients refine their media messages. Investigate emerging markets, potential
threats and opportunities for competitive advantage

- Increase productivity by freeing account teams from routine news clipping tasks

- Streamline their work flows to save time and resources

In-house public relations, marketing and public affairs executives can also harness the power of mediaWise:
- Keep abreast of relevant topics precisely and concisely

- Increase awareness of emerging trends and enhance market responsiveness

Make media measurement and analysis easy, timely, and affordable

- Facilitate frequent or ad hoc internal updates on market intelligence via various alert mechanisms
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